
Guidance Plan / Mass Communication and Media- Advertising

First Year( ) Second Year ( ) Third Year )(  Fourth Year )(

First Semester Second Semester First Semester Second Semester First Semester Second Semester First Semester Second Semester
e Course - First

e Course

Computer Skills Science & Life

Group

0102120 0201111A

General Requirement

Islamic Culture 

0406110

English (2) 

(2) 

0401121 

Mass Comm. Law and 
Ethics

0601201 

e Course 

Arabic Language 

Literary 
cism

0405100

 

0405312

Principles of Mangt. Digital Photography 

Web Design r Adver�sing 

Strategic Adver�sing 

0501200A

0504200A

0602202

0506423A 0602310

English (1) 
1(

Principles of Economics 

Public Opinion Mass Media in the UAE 

0401120 

 

0509100 

0603200 0603201 0601202 0602320

0602480E

Intr. Fine Arts 

0602201

Total 15 15 15 18 15 15 15 15
Total 30 33 30 30
Total Total Credit Hours (123) (  )

Methodology

0508203A

060120 3

060120 0 

060120 4

Intr. Ad sing 

0602200

Mass Comm. Research 
Methods 

0602203

Internship 

0602490

oject

0602499

e Course 

Fund. of Innova�on
and Entrepreneurship

0501170A

e Course - Second
Group

General Requirement

Pl
Campaigns 

0602360

Integrat  ed Marke�ng 
Comm. 

0602330 

Printed Adver�sing 

0602 351

Mul�media 

0102411A

Electr sing 

0602470E

TV and Radio Adver�sing 

0602 340

UAE Studies
الدراسات الإمارات�ة

(0409103)


